How Can Press Releases Build Your Business?

Have you ever wished advertising didn’t cost so much?  Ever wanted to have customers say, “Hey, I’ve heard of you before!”  Press releases can help you stretch your marketing budget.  They also give you the implied endorsement from newspapers and magazines.  “There are many reasons a strong press release program should be part of your marketing plan,” according to Chris Brown, President of Marketing Resources & Results.

Here are some important ways a press release program can build your business:

· Providing press releases to the media, existing customers and potential customers is a helpful way to document and promote the successes in your business.

· Press releases help build Internet traffic.  Using the Internet is a cost and time effective way to get your company’s name out to various search engines when first starting out.  The search engines frequently check for the most recent dates and then gather those releases that fall in the dates for review.  The more you’re out there, the more the search engines and people using them will notice you.  By using your website along with other press release websites that promote press releases, the higher your search engine results will be.

· Why would you want your company mentioned in the media?  Sending press releases to various forms of media is a great way to promote business with the local companies.  The implied endorsement of the media helps lend authority to your announcement.  When a potential customer sees your company in the newspapers, newsletters or magazines it helps to increase awareness of your company’s products, services and brand!  It establishes your credibility and can help you form a strong reputation when you need to hire.  Send releases to trade and business journals in your industry to let national readers in on what is happening at your business.  Get reprints to include in your customer presentations.

· Send a press release to existing customers to keep your customers.  Keeping them informed about your business will help them to stay your customer.  Remember, it is harder to get a new customer than to keep one.  Sending your existing customers press releases will also help keep you at the top of their mind!

· Why not send your press releases to potential customers?  Developing a mailing list of your potential customers and sending them your press releases, lets them know that you are interested in them.  By doing this you are giving your business a chance to open new doors.  Letting potential customers know what your business is doing also gives them ideas on how your products and services could be of use to them.

Chris Brown founded Marketing Resources & Results in 1998 and provides press releases for many of their clients.  The marketing firm helps companies launch new products and build their brand.  They consider a press release a very powerful tool for building their client’s business. For more information, call 330-656-9793 or visit their website at www.resources-results.com.    
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